




Aaker, D. A. (2010). Building strong brands. New York: The Free Press. 
Clifton, R., Ahmad, S., Allen, T., & Anholt, S. (2009). Brands and branding. 
London: The Economist Newspaper, in association with Profile Books. 
Govers, R., & Go, F. M. (2009). Place branding: glocal, virtual and physical 
identities, constructed, imagined and experienced. Basingstoke, 
Hampshire: Palgrave Macmillan. 
Judisseno, R. K. (2019). Branding destinasi dan promosi pariwisata, Jakarta: PT 
Gramedia Pustaka Utama 
Landa, R. (2006). Designing brand experiences. Clifton Park, NY: Thomson 
Delmar Learning. 
Liem, T. J. (1933). Riwajat Semarang: Dari Djamannja Sam Poo Sampe 
Terhapoesnja Kongkoan. Semarang-Batavia: Boekhandel Ho Kim Yoe. 
Long, L. M. (2004). Culinary tourism. Kentucky: University Press of Kentucky. 
Morgan, N., Pritchard, A., & Pride, R. (2015). Destination branding: creating the 
unique destination proposition. London: Routledge. 
Sugiyama, K., & Andree, T. (2011). The Dentsu way: secrets of cross switch 
marketing from the worlds leading advertising agency. New York: 
McGraw-Hill. 




Wheeler, A. (2013). Designing brand identity: an essential guide for the whole 
branding team. Hoboken. N.J.: John Wiley. 
  
